






Positioning & Sizing
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Exclusion
Area

Exclusion
Area

Exclusion
Area

Address
Exclusion

Area
The Copse, Carmarthen Road,
Newcastle Emlyn SA38 9DA

When positioning the LPA logo an
area equal to the size of the icon
should be left clear around the
background box.

The only exception to this rule is
when the LPAaddress is written
below and this may encroach to
within half the depth of the icon - the
height of the “P” element of the icon.

The minimum height a logo should
be used is 16mm.

No disproportionate scaling is to
be used in any circumstance.

Minimum
Height
16mm
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Fonts
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The font used in the logo set is Optima from the Linotype Foundry and this is also the
font used for headings.

It should be used with natural kerning and with leading set just over the point size, e.g.
12pt on 13pt, 16pt on 18pt, 24pt on 27pt.

Text headings should be 2-4pts larger than the body text.

Body text is set in Gill Sans Light with natural kerning and with leading 3pts above type
size as follows: 9pt on 12pt, 10pt on 13pt, 12pt on 15pt.

Emphasis can be made by substituting Gill Sans (Regular) instead of Light.

Bullets are set in Gill Sans (Regular) and are typically 3pts larger than body text and set
with a -2pt baseline shift to bring them centrally into the line height.They should be
coloured with the relevant logo colour - e.g.Teal forTB publications, Rose for CertLPM
publications etc.

Where a publication is generic the signature colour should be CLP Mustard.

Page numbering (where required) should be set in Gill Sans Italic at around 2pt larger
than the BodyText size.

What will I gain from the BTEC Level 5
Professional Certificate in Learning
Practice Management?

Using various tools including psychometric profiles, the
BTEC Level 5 Professional Certificate in Learning
Practice Management will first help you understand more
about yourself so that you can engage more effectively with
learners, clients, managers and senior directors. Then using
this deeper understanding you will work through units that
cover design, environment, content, delivery, business
planning, marketing, selling, monitoring and assets in learning
and development. The whole focus is on learning and
development practice as a management activity.

It provides the knowledge and skills for a learning and
development practitioner to:

• interact professionally with others

• develop and maintain their own continuing professional
development
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Heading

BodyText
Body Emphasis

Bullets

Page Numbering
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Layout
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Layouts can be flexible but adhere
to some simple guidelines.

Images have a similar, quirky nature
throughout with good colour values
inherent.These help set off the
logos which are placed over the
image where the colour allows.

The logo may be underpinned with
a 90% Black (K) band where
necessary.This also serves to hold
the page strapline in white.

Where possible headlines should
be set in white against the image.

The image bleeds off all around the
page.The image also features in a
strip on the back of flyers and
brochures to give some continuity
and to serve as background to a
logo strip.

The logos are arranged in a stack
with the relevant logo to that
publication being seprated by twice
the space of the other two.

Emphasis boxes may be set in a
10% shade behind black copy or as
100% colour behind white copy.

Margins would be a minimum of 15mm at A4 size with column
gutter at 10mm Bottom margins should be around 5mm larger
than top margins.

Column widths should allow around 8-12 words to the measure.
Text is ranged left at all times.A good margin and column gutter
are encouraged to allow as much ‘air’ around the text as possible.
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Banner Stand designs follow similar
guidelines to other layouts with the
difference that the gray bar is scaled
down to fill the space beneath the
image.

This acts as a background to the
strapline, website addresses and
phone number, as well as holding
the other product logos.

These logos are ranged right to
balance the ranged left heading
starting in the top left corner.
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Other elements
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010
Professional
Conduct
20hrs

040
Needs
Analysis
20hrs

080
Business
Planning
20hrs

090
Marketing
Planning
20hrs

050
Developing
Learing Activities
50hrs

020
CPD
10hrs

060
Learner
Support
10hrs

070
Validation
10hrs

100
Selling
10hrs

110
Performance
Measures
10hrs

120
Asset
Management
10hrs

030
Influence of the
Environment
10hrs

Block A Block B Block C Block D Block E Block F Block G Block H Block I

Unit 010

Unit 020

Sign Up

Unit 030

Unit 040

Unit 050

Unit 060

Unit 070

Unit 080

Unit 090

Unit 100

Unit 110

Unit 120

Tie Up

Other page elements should have the
same clear treatment applied in
keeping with the rest of the brand.

Colours should be relatively sober and
kept to a minimum and all text should
be in Gill Sans Light or Regular.

Any questions regarding the use of the
LPA brand should be directed to:

Peter Mayes
01239 711544
peterm@learningpractitioners.org.uk
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