








Positioning & Sizing
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@LPA

Learning Practitioners’ Association

The Copse, Carmarthen Road,
Newcastle Emlyn SA38 9DA
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When positioning the LPAlogo an
area equal to the size of the icon
should be left clear around the
background box.

The only exception to this rule is
when the LPA address is written
below and this may encroach to
within half the depth of the icon - the
height of the “P" element of the icon.

The minimum height a logo should
be used is 6mm.

Minimum
Height
[6mm

Learning Practitioners’ Association

No disproportionate scaling is to
be used in any circumstance.

@LPA

Learning Practitioners’ Association

@ PA

Learning Practitioners’ Association




Fonts

The font used in the logo set is Optima from the Linotype Foundry and this is also the Heading
font used for headings.

[t should be used with natural kerning and with leading set just over the point size, e.g.

|2pt on |3pt, |6pt on |18pt, 24pt on 27pt. Body Text

Body Emphasis
Text headings should be 2-4pts larger than the body text.

Body text is set in Gill Sans Light with natural kerning and with leading 3pts above type
size as follows: 9pt on |2pt, 10pt on |3pt, I2pt on |5pt.

Emphasis can be made by substituting Gill Sans (Regular) instead of Light.

Bullets are set in Gill Sans (Regular) and are typically 3pts larger than body text and set
with a -2pt baseline shift to bring them centrally into the line height. They should be
coloured with the relevant logo colour - e.g. Teal for TB publications, Rose for CertLPM
publications etc.
Bullets
Where a publication is generic the signature colour should be CLP Mustard.

Page numbering (where required) should be set in Gill Sans Italic at around 2pt larger

than the Body Text size. Page Numbering

What will | gain from the BTEC Level 5
Professional Certificate in Learning
Practice Management?

Using various tools including psychometric profiles, the
BTEC Level 5 Professional Certificate in Learning
Practice Management will first help you understand more
about yourself so that you can engage more effectively with
learners, clients, managers and senior directors. Then using
this deeper understanding you will work through units that
cover design, environment, content, delivery, business
planning, marketing, selling, monitoring and assets in learning
and development. The whole focus is on learning and
development practice as a management activity.

It provides the knowledge and skills for a learning and

development practitioner to:

e interact professionally with others

e develop and maintain their own continuing professional
development
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Layout

Layouts can be flexible but adhere
to some simple guidelines.

Images have a similar, quirky nature
throughout with good colour values
inherent. These help set off the
logos which are placed over the
image where the colour allows.

The logo may be underpinned with
a 90% Black (K) band where
necessary. This also serves to hold
the page strapline in white.

Where possible headlines should
be set in white against the image.

The image bleeds off all around the
page. The image also features in a
strip on the back of flyers and
brochures to give some continuity
and to serve as background to a
logo strip.

The logos are arranged in a stack
with the relevant logo to that
publication being seprated by twice
the space of the other two.

Where can you find an accredited
qualification that will help you
deliver commercially focused

training?

New! BTEC Level 5 Professional Certificate
Learning Practice Management

from The Learning Practitioners' Association

|LPA B
ELPM!

So much more than a “Train the Traine

¥

What is it?

The only practical and comprehensie qualiication
at level 5 (HINDVC equnvalent) speciically created
for Learning Practitioners (LPy). it i an examn and
amigrrment based course with 200 hours of
workshops, self ledrning and assesment. The
tourie & approved by Edexcel the lnadng

preseder af rteratcnby oo qubeman

Wha i it for!

Aurycne who wants to lear how 10 deveion,

design, deftver, measure, market and sed

profiessional, commercialy effoctive. Learming and

Development (LAD) solutiora. induding:

® e managers wha are esporsbie for devgring
L&D programmes.

* aryone wh s 1o defver“on the job” tranng
1 P o uricr 2l

* inchidusi lening the armed fortes o biue

Tght tervees whe wint 18 gy for & errrul

Learrerg Practue Maugermest

# imerral or el peronned tiking on &
tranig rele

® aryore cormkdeng marketing ther travng
shilt 1o LAD organations

® aryone conmdering setting up o developing &
traning buinen

Why take the qualification?

# 7o iy be lookeng for i appropriate
qualiization 1o justly resng rour foei

o yeus rury haee (aen it tramig by aceisient
el weukd b e biewlodge and Sl
this aneq

= you iy ey your work and ae lacking 1o
develop a career in tha e

# you may find it dificut to design commenialy
reieeant trairing that satisfes your managers

® you ity be comdering setting up as a
freslance trainer and ot sure where 1o tart

* you Fuy herey tr dewslop, market
el el your skili i & Liarming Practitionas

# 1t can count towardh sccredtation 4 4
Certlied Learring Practtiones wib the
Learrsr Fract ey Anocation

What is the Learning Practitioners’
Assaciation (LPAI?

Set up in 2007, the LFA & the only not for profit
Trade Assocition representing LAD Advmon.
Dislapers and Prosaders engaged in the work
place e LI Ragudly becomang the voute of
Lewring Practitoners 1 the UK - 2 & # the
place lor trarmy purchanen 1o fnd profeviionil
thical LAD Practitionsrs.

What will you leaen on this course!

I brief the s cover:

I Professonal conduct - where are the
boundaries in LAD?

4 Wit do your learmers hoed 1 kiow and dol
Ueertiirg 4 thereugh peedt seabia

5 How 30 you measare what has been leant!
Exalusting and vaidating LAD)

& How do your LA insiatives fi into the
wader tusness plant The mportance of
business planning

T Mow do you market your courses or kil
intermally or ey, Understanding the
minds of thove that pay

8 How do you sell your coures or skals!
Cloting 4 sale wath your mariger cr & chort

9 b4 werkieg! Moritereg and eukateg your
werk 34 8 Learsirg, Practiores

10 Are yous bl o bo date! How 10 review and
rrrrrr the effictiveness of yeur materiah,
EquEsment and other Jssets

‘Why choose this qualification?

* the anly HNDYC equivalent accredied course
for Learnng Practitonen

& detgred and dessloped by mvperenced
Ltwriegg Pracutionens.

* deveioped for those working i 4 ommencl

for Learng Practionen

* staged payment optioms

» & new gualication which & et 10 be the
defintive standard for training purchasers

Maoney back guarantee

Sall undecded! At the end of the counse # you
e yenive ganed] st from the uritt el
gl ghen you your maney buck n Al 1o thent
rrally i no ook at ol

Interestod?
Dinwriiad the jrenpectsa now at

Prefer to speak: to samecne!
Prone s on 01239 711544

Column widths should allow around 8-12 words to the measure.
Text is ranged left at all times. A good margin and column gutter
are encouraged to allow as much ‘air' around the text as possible.

Margins would be a minimum of |5mm at A4 size with column
gutter at |0Omm Bottom margins should be around 5mm larger
than top margins.

Emphasis boxes may be set in a
| 0% shade behind black copy or as
100% colour behind white copy.



Banner Stand designs follow similar
guidelines to other layouts with the
difference that the gray bar is scaled
down to fill the space beneath the
image.

This acts as a background to the
strapline, website addresses and

phone number, as well as holding
the other product logos.

These logos are ranged right to
balance the ranged left heading
starting in the top left corner

Wha can n
your interes

CLP :@PM 1B

Where can you find an accredited
qualification that will help you
deliver commercially focused
training?

V! BTIC Lot Pl Corolicars '}
P .

How can | prove that | am a
competent, commercially
focused, Learning Practitioner?

Become a Certified Learning Practitioner with
the Learning Practitioners’ Association

Crmiiod L raming Warimane

So much more than a qualification

o.uk

(=]

arningpractitioners.org.uk
@I 23950544

SPM T TB

Where can business find trainers
and trainers find business?

On the TrainerBase www.trainerbase.co.uk
part of the Learning Practitioners' Association

www.trainerbase.co.uk
learningpractitioners.org.uk
1239 711544




Other elements

Other page elements should have the
same clear treatment applied in
keeping with the rest of the brand.

Colours should be relatively sober and
kept to a minimum and all text should
be in Gill Sans Light or Regular.

Any questions regarding the use of the
LPA brand should be directed to:

Peter Mayes
01239 711544
peterm@learningpractitioners.org.uk
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